




Datenanlieferung
Data DeliveryDatenanlieferung 

Data Delivery 

Video
Video

Internetseite
Internet Site

Endformat
Final Format wmv8 oder wmv9 html, php, asp

Bildgröße 
Picture Size 1360 x 768 Pixel (16:9)  

Auflösung
Resolution 72 dpi  

Videoformat / Farbe
Video Format / Colour PAL / NTSC RGB

Datenanlieferung
Data Delivery CD, DVD, FTP, E-Mail (max. 10 MB) E-Mail

Bit-Rate
Bit Rate                                                                            3500 kBit/s                                                            3500 kBit/s

Frame-Rate
Frame Rate 25 fps 25 fps

Bei Anlieferung eines anderen Dateiformats als wmv fallen Spotbearbeitungskosten 
in Höhe von 90,00 Euro zzgl. MwSt. an.
There will be additional costs for spot handling charges in the amount of 90,00 Euro 
not including VAT if you do not deliver the file format in wmv.





Produktionskosten für Werbespots
Production costs for Advertising Spots 

Sollten Sie selbst keinen fertigen Spot bzw. keinen Spot 

diesen Service gerne an.

Should you not have a pre-prepared advertising spot 

in the relevant format, we are pleased to be able to 

bring you this service. 

Spots und Trailer von bereits vorhandenem Filmmaterial auf DVD
Kosten für die Bearbeitung ( ) und Digitalisierung pro Spot

Advertising spots and trailers from film material that is already available on DVD. 
Price for editing (Adaption to 16:9) and digitalisation per spot

90,00 Euro

Produkt-Spots (Vorgabe der Inhalte als Storyboard in Powerpoint)
 

Spot Production (Requiring delivery of story-board contents in Powerpoint format).
Price for the creation of a spot based on text and picture animation 
with an average playing time of forty seconds

390,00 Euro

Imagespot oder aufwendiger Produktspot inkl. Konzeption
( ) 

Image Spot or time/resource intensive spot production including conceptual work
Price for the creation of a spot based on text, video (Picture-in-Picture) and picture animation 
with an average playing time of 40 seconds

890,00 Euro

Kosten für die Spotaktualisierung
Bei Spots für Events oder News sollte das generelle Erscheinungsbild beibehalten 
und nur die Texte ausgetauscht werden. 

Costs for the renewal of existing spots
With news and events spots, the general format is to be retained and only the text is to be edited.  
For this task a set price is due per news item: The cost of a renewal is thus based on, for example, 
prizes, news or legal text to be changed.

70,00 Euro



Terminalübersicht
Terminal Overview

Terminals 1- 4 | Level 2 (Arrival)

Terminals 1- 4 | Level 3 (Departure)

Public area

Sicherheitsüberprüfter Bereich
Security controlled area

Sicherheitskontrollstellen
Security checkpoints

Check-in counters

Counters, offices, service-rooms

Shops, stores

Gastronomie
Gastronomy

Gates, waiting halls
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 des Auftraggebers genannt sind.

 ( )  
  der Schriftform. Angebote der FSG sind freibleibend.
 ( )  

 
 

  Bestimmungen verstößt. 
 (3)  

 
  nicht angenommen.
 (4)  
  seiner Werbemaßnahme und stellt die FSG ausdrücklich von allen sich aus den Inhalten der Werbemaßnahme  

 ( )  
  rechtliche oder sittliche Bedenken gegen diese Werbung oder erweist sich die Werbung als unvereinbar mit der  
  vorstehenden Regelung in Absatz ( )  
  Auftrag ohne Einhaltung einer Frist zu kündigen.
 ( ) Eine Übertragung von Rechten und Pflichten aus diesem Auftrag oder des Auftrags selbst auf Dritte bedarf der  
  vorherigen Zustimmung der anderen Auftragspartei.
 ( )

 
 
 
 

 vereinbarten Schaltpreises.

 ( ) Der Auftrag tritt mit Annahme in Kraft und endet mit dem Ablauf der vereinbarten Schaltzeit.
 ( ) Die Schaltzeit beginnt mit dem Kalendertage der ersten Ausstrahlung der Werbung.
 (3) Ein Anspruch auf eine bestimmte Reihenfolge oder ein bestimmtes redaktionelles Umfeld sowie auf eine konkrete  

 ( )  
 

  Auftrag erteilt ist.
 ( ) Die Agentur/der Mittler tritt mit Auftragserteilung die Ansprüche gegen ihren bzw. seinen Kunden aus dem der  

 
 
 

  beglichen ist.

ALLGEMEINE GESCHÄFTSBEDINGUNGEN

 ( ) Die Herstellung des erforderlichen Werbematerials ist Sache des Auftraggebers. Der Auftraggeber hat der FSG  
 

  sofern nichts anderes vereinbart wurde. Die FSG wird den Auftraggeber über erkennbar ungeeignetes oder  
 

  auf dessen Kosten die Herstellung des Werbemittels bzw. nimmt auf Wunsch des Auftraggebers erforderliche  
  Anpassungen von ungeeignetem Werbematerial auf dessen Kosten vor.
 ( ) Für den vereinbarten Zeitraum sind die Werbezeiten für den Auftraggeber fest reserviert. Werden Werbeunterlagen  

 
  wird die FSG von ihrer Leistungspflicht freigestellt. Der Auftraggeber bleibt jedoch zur Zahlung des vereinbarten  
  Entgelts verpflichtet. Die FSG wird sich die durch den Wegfall ihrer Leistungspflicht entstehenden und erzielbaren  

 

 (3)  
  rechtliche Unbedenklichkeit. Der Auftraggeber stellt den Auftragnehmer insofern von eventuellen Ansprüchen  
  Dritter frei. Eine Prüfpflicht obliegt der FSG nicht.
 (4)  

 

 
 

 Werbeschaltungen zu nutzen.

 ( )
 ( ) Zahlungen verstehen sich zuzüglich der jeweils geltenden Mehrwertsteuer.

 ( )
 ( )  

 
 

 (3)
 (4)  

 ( )  
 

 ( )  
  Erfüllungsgehilfen auf den auftragstypischen vorhersehbaren Schaden begrenzt.
 (3)
 (4)  

 
 

  die ausgefallene Zeit eine Ersatzschaltung angeboten. Sofern der Werbezweck durch eine Ersatzschaltung nicht  
 

  zurückerstatten. Darüber hinausgehende Ersatzansprüche stehen dem Auftraggeber nicht zu.
 ( )
 ( )  
  der Werbemittel.



GENERAL TERMS AND CONDITIONS OF BUSINESS

1.  Purpose of These Conditions:
 Contracts concerning the placing of advertising on Airport InfoNet are governed exclusively by the following General  
 Terms and Conditions of Business set out below. Those deviating conditions of the client not expressly recognised by  
 Flughafen Stuttgart GmbH (FSG) are non-binding, even if these are stated in writing in the client‘s order.

2.  Placing and Acceptance of Orders:
 (1) The agreement will come into being only through written acceptance by FSG. Any and all agreements altering  
  existing agreements must be in writing. Offers by FSG are subject to alteration without notice.
 (2) FSG is entitled to decline orders – including individual call-off orders as part of an order – due to the content, origin  
  or the technical form in accordance with FSG‘s uniform, objectively justified principles if it finds that the placement  
  of an advertisement is unreasonable or if its contents breach the law or official requirements. 
 (3) All kinds of advertising directly opposed to the principles and objectives of air transport and FSG will not be  
  permitted. Orders with religious, ideological or political content will not be accepted. 
 (4) Notwithstanding FSG‘s rights in this matter, the client bears sole responsibility for the legal admissibility of its  
  advertising and expressly releases FSG from all claims arising from the content of the same, in particular from  
  breaches of copyright or competition law.
 (5) Should any justified legal or moral objections due to the content or origin of the advertising arise during  
  placement or if the advertising proves incompatible with the provision in Section (2) above, FSG will be entitled to  
  terminate placement immediately and cancel the agreement without notice.
 (6) A transfer of rights and responsibilities from this agreement or the agreement itself to third parties requires the prior  
  consent of the other party to the agreement. 
 (7) The client‘s general terms and conditions of business are not recognised.

3. Cancellation:
 The client may withdraw from the agreement in writing until placement of the advertisement begins. In such cases,  
 FSG is entitled to demand a lump-sum amount as compensation that take into account savings in its own expenditure.  
 This compensation will be 5% of the agreed fee for cancellation eight weeks before placement, 20% for cancellation  
 up to four weeks before placement and 40% of the agreed fee thereafter.

4. Placement Period:
 (1) The agreement comes into force on acceptance and ends on expiry of the placement period. 
 (2) The placement period begins on the calendar day the advertisement is first published. 
 (3) The client has no claim to the placed advertising being shown in any given sequence, in any given editorial  
  environment or at any specific time during the day unless this has been expressly agreed to.

5. Agencies and Space Buyers:
 (1) Orders from agencies/intermediaries will only be accepted for advertisers in the specific product group who are  
  referred to by name. If called on to do so by FSG, the client will be required to provide evidence that a  
  corresponding order has been placed. 
 (2) In placing the order, the agency/intermediary assigns to FSG the claims against their/its client/s arising from the  
  advertising agreement on which the payments are based if these claims are part of the order in question.  
  FSG hereby accepts this assignment (assignment of security). FSG is entitled to show this assignment to the agency‘s  
  or intermediary‘s client if payment has not been made within one month after falling due. 

6. Non-Competition Clause:
 A non-competition clause cannot be imposed on other competitors. 

7. Receipt and Quality of Advertising Material:
 (1) The production of the required advertising material is the responsibility of the client. Provided no other agreements  
  have been reached, the client is required to provide FSG with suitable advertising material no later than seven  
  calendar days before the agreed placement begins. FSG will inform the client about visibly unsuitable or  
  damaged advertising material immediately. If the client wishes, FSG will, at the client‘s expense, produce  
  advertising media and make any necessary alterations to unsuitable advertising material.
 (2) The advertising periods are firmly reserved for the client for the agreed period. If advertising documentation is not  
  delivered or not delivered on time or if only unsuitable material is made available to FSG by the deadline for  
  submission, FSG will be released from its obligation to perform. However, the client will still be obliged to pay the  
  agreed fee. FSG will charge for actual benefits gained and those which it would have gained had the order not  
  been cancelled. If parts of the advertising campaign can be carried out before the expiry of the agreed  
  advertising period, FSG will place the advertising for the remainder of that period.
 (3) The client is responsible for the form and content of the motifs as well as their being not subject to any claims in  
  copyright and competition law. Accordingly, the client releases the contractor from any related claims by third  
  parties. FSG is not obliged to inspect the advertising material or media for this purpose.
 (4) The advertising material supplied by the client will be returned if the client requests this in writing by the beginning  
  of the placement period at the latest. Advertising material not requested for return during this period will become  
  the property of FSG without compensation and may be disposed of by FSG.

8. Copyright:
 FSG is entitled to use photos, cuttings and motifs made artistically unrecognisable from the placements of the  
 advertising for publication purposes, in particular for purposes of advertising, marketing, company communication  
 and image building.

9. Prices:
 (1) The prices listed in the confirmation of the order apply.
 (2) The applicable statutory value added tax must be added to payments.

10. Terms of Payment/Due Dates for Payment:
 (1) Invoices will be rendered in advance.
 (2) Invoice amounts are to be paid within 14 calendar days of rendering. The determining factor for on-time payment  
  will be the date payment is received. Should the client fall into arrears with payment, interest on arrears of 8% over  
  the applicable base lending rate of the European Central Bank will be payable on beginning of default of  
  payment. In addition, FSG is entitled to use the reserved advertising periods for other purposes as it sees fit.
 (3) Offsetting the amount of the invoice is only permissible with undisputed or legally established claims. 
 (4) The client may only assert its right of retention if the counter-claim is based on the same contractual relationship. 

11. Default in Performance/Liability:
 (1) Damages claims for breach of obligations will only be accepted in cases of gross negligence and criminal intent  
  on the part of FSG. Liability for minor negligence on the part of FSG will not be accepted. This restriction does not  
  apply to damage arising from actions causing death, physical injury or harm to human health in the breach of  
  material contractual obligations.
 (2) Liability for property damage and financial loss to merchants in the case of gross negligence on the part of  
  ordinary assistants is limited to foreseeable damage typical for contracts.
 (3) Liability for indirect damage, in particular loss of profit, will not be accepted.
 (4) FSG is not liable for failure to perform, delay in, interruption to or termination of the placement of advertising for  
  reasons for which it is not responsible, e.g. strike or Acts of God. In the case of failure to perform, delay in,  
  interruption to or termination of the placement of advertising for reasons for which FSG is responsible, the client  
  will be offered a substitute placement for the period in which the advertising was supposed to have been placed.  
  If the purpose of the advertising cannot be achieved in a substitute placement, FSG will reimburse the client the  
  fee already paid for the period in which the advertising could not be placed. The client is not entitled to any further  
  compensation claims over and above this.
 (5) Obvious defects are to be notified to FSG in writing immediately after placement has begun.
 (6) FSG is not liable for the competition or trademark acceptability in law or the registrability of the advertising material.

12. Place of Jurisdiction:
 Place of jurisdiction is the head offices of FSG to the extent that this is legally permissible. 



Kontakt  ContaCt US

POSTADRESSE  Postal Address

Flughafen Stuttgart GmbH

Werbeflächenvertrieb

Postfach 23 04 61

70624 Stuttgart

Flughafen Stuttgart GmbH

Werbeflächenvertrieb

Flughafenstrasse 43

70629 Stuttgart

Fax +49 (0)711 948 - 2465

www.stuttgart-airport.com

Ansprechpartner  Your contact person

Herbert Friedrich

Fon +49 (0)711 948 - 3488

friedrich@stuttgart-airport.com

Anna-Maria Stahlschmidt

Fon +49 (0)711 948 - 3078

stahlschmidt@stuttgart-airport.com

Tanja Herb

Fon +49 (0)711 948 - 3486

herb@stuttgart-airport.com




